Are you primed for growth?
Our research suggests content and
media brands can better address people’s
underlying entertainment needs.

1 / In-home entertainment is changing
Brands need to keep up to remain part of the conversation.

Amid rapid disruption across the technology sector, content and
media brands have permission to stake a claim to the new world. But
they also face challenges.
In a competitive and dynamic marketplace, triple play specialists
face challenges from innovative IP streamers and adjacent tech/
media giants.

People’s relationship with entertainment is changing. They love the
benefits tech offers but choice paralysis is a problem that needs to be
solved through effective inspiration.

90%

enjoy the benefits of tech.

46%

find the number of choices
overwhelming.

2 / Broader audience tensions need to be addressed
The opportunity lies in selling the benefits of new
consumption routes.

Despite recent growth, OTT
solutions are still relatively niche.
Growth opportunities lie in
convincing older, more traditional
and less affluent households that
OTT benefits can easily outweigh
the price and effort to learn.

Only

15%

of time is spent watching OTT
on-demand services.

Paid TV and OTT services are not
necessarily a binary choice. Many
people are comfortable combining
them. Though only up to a certain
point, after which the cost and
navigation of multiple services
becomes prohibitive.

Brands need to go beyond
providing great content by
demonstrating superior
experience and navigation.

3 / Content delivery needs to be optimised
New technologies can be utilised to enhance navigation and
recommendation.

Inspiration needs to be served up in a way that complements the
underlying needs of the content. For example, people explore TV and
Movies in different ways so a one-size-fits-all solution is not optimal.
AI and machine learning can unlock the best solution, but word of
mouth should not be underestimated as an influencer that drives
people to specific content.

People rely more on
recommendations for TV
content…

... and more on reviews for movies.

Finally, aggregators need to
communicate the benefit of
having multiple services from a
single interface: a one stop shop
that encourages easy access to all
available content.

None of this is easy and no one has cracked it yet. If you would
like a new perspective and approach to planning for growth,
please give us a call.
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